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RENAULT BRAND ACCELERATES IN EUROPE IN Q3 2023 WITH 25% YEAR ON 
YEAR SALES GROWTH 
 

 
 
• Renault brand worldwide sales reached 356,747 units* in Q3 2023, marking a notable increase up 11% 

vs. Q3 2022. Over the first 9 months of the year, Renault sold a total of 1,128,885 units, up 11% vs. 2022. 
 

• Renault is the second best selling brand in Europe in 2023 with a growth of 25% in Q3 and 22% year to 
date (726,938 sales). Renault outperforms in the C-segment with a 36% growth year to date. 

 
• Renault confirms its leadership on the French market, both in PC sales, with 206,734 (+18% vs. 2022), and 

LCV sales with 80,422 (+12%) year to date. Austral takes the lead of the C-SUV segment with 22,700 sales. 
 
• Renault continues to outperform on the LCV market with double-digit sales growth worldwide (+21%) 

and especially in Europe (+26%). Renault is the European commercial vans leader. 
 

• Renault will announce its “international game plan 2027” on October 25, 2023. 
 
 
* All figures without Russia sales. 

 
  
GROWTH ON THE ELECTRIFIED MARKET 
 
The sharp 48% increase in HEV sales, to 127,224 units, enabled the Renault brand to make significant headway 
in the electrified market. This surge in HEV sales led to an overall electrified sales rise of 19%, for a total of 
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200,000 cars sold. With respectively 65% and 55% of their sales in HEV versions, Austral and Arkana played a 
key role in this noticeable success. In addition, the European launch of Espace has shown a promising start of 
sales in France and Spain, with plans to expand into other European countries from October 2023. 
 
Megane E-Tech electric achieved over 35,000 sales this year. It contributed significantly to Renault’s electric 
vehicles (EV) sales, accounting for almost 54% of these, which reached 64,854 units. In Europe, Megane E-Tech 
electric represents 2.2% of the EV market. 
 
To futher diversify the brand’s electric vehicle offer, Scenic E-Tech electric, revealed at the Munich Motor Show 
last September 2023, will go on full-year sale in 2024. Orders for the Scenic E-Tech electric will open by the end 
of 2023. 
 
 
GROWTH IN THE HIGH-VALUE BUSINESS  
 
The Renault brand C-segment model range continues to play an increasingly important role in its overall sales, 
showing remarkable growth with a total of 190,535 vehicules sold, up 36%. Austral has made a major 
contribution to this success, with 60,305 sales in the first 9 months of 2023, while Arkana is making steady 
progress, with 59,542 sales. 
 
Despite persistent supply constraints, Renault achieves its retail target and maintains it at an optimised level, 
with more than one out of two vehicles sold to private customers. The retail mix reaches 50% in year to date 
2023, +7 points vs. market average (43%). 
 
 
GROWTH ON THE LCV MARKET   

Renault continues to outperform on the LCV market, with a double-digit sales growth. Over the first 9 months 
of 2023, worldwide sales reached 281,404 units (+21%), and in Europe, sales rose by 26% to 214,255 units, in 
a market up 14%. 

This dynamic performance in Europe was driven by the success of the brand’s flagship products, Express (+25%), 
Kangoo (+33%), Trafic (+29%) and Master (+13%). 
 
 
RENAULT BRAND  
INTERNATIONAL GAME PLAN 2027   
 
Next October 25, the Renault brand will present its international game plan 2027 with the world premiere of 
Renault Kardian, first model of the product offensive outside Europe. 
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Fabrice Cambolive  

Chief Executive Officer, Renault brand 

 
 

WITH 25% GROWTH IN EUROPE IN Q3 2023, RENAULT BRAND CONFIRMS 

THE SUCCESS OF THE NEW MODELS LAUNCHES: MEGANE E-TECH 

ELECTRIC, ALL-NEW ESPACE, AND NEW AUSTRAL WHICH TAKES THE 

NUMBER ONE POSITION OF THE C-SUV SEGMENT IN FRANCE. WE ARE 

NOW LOOKING FORWARD TO THE OPENING OF THE ORDERS FOR ALL-

NEW SCENIC E-TECH ELECTRIC IN EUROPE AND ALL-NEW KARDIAN IN 

LATIN AMERICA.  
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TOTAL SALES PC+LCV       

  End of September *  

  2023 2022 % variation 

RENAULT       

PC 847,481 780,744 +9 

LCV 281,404 232,566 +21 

PC+LCV 1,128,885 1,013,310 +11 

RENAULT KOREA MOTORS       

PC 17,060 38,387 -56 

TOTAL        

PC 864,541 819,131 +6 

LCV 281,404 232,566 +21 

PC+LCV 1,145,945 1,051,697 +9 

* Perimeter = w/o Russia        
 

RANKING 15 MAIN MARKETS – YTD END OF SEPTEMBER 2023*   

Ranking Markets Volumes PC+LCV M/S    

    (units) (in %)    
1 FRANCE 287,156 18.4    
2 TURKEY 88,762 10.4    
3 BRAZIL 87,249 5.7    
4 ITALY 69,405 5.3    
5 GERMANY 62,371 2.7    
6 SPAIN 61,538 7.5    
7 UNITED-KINGDOM 53,826 3.1    
8 INDIA 40,020 1.1    

9 ARGENTINA 39,383 11.8    

10 MEXICO 32,215 3.3    

11 BELGIUM+LUXEMBOURG 31,679 6.7    

12 NETHERLANDS 24,791 7.2    

13 POLAND 22,250 5.6    

14 COLOMBIA 20,789 17.2    

15 MOROCCO 19,553 16.7  
  

* Perimeter = Renault PC+LCV         
 
 
ABOUT RENAULT 
Renault, a historic mobility brand and pioneer of electric vehicles in Europe, has always developed innovative vehicles. With the ‘Renaulution’ strategic 
plan, Renault has embarked on an ambitious, value-generating transformation moving towards a more competitive, balanced, and electrified range. Its 
ambition is to embody modernity and innovation in technology, energy, and mobility services in the automotive industry and beyond. 


